












The Information Model and a Distribution System





A business system is constituted by real activities and information activities. As an infor-
mation technology makes a great progress, information activities in a business system are
getting more important than real activities.
In this paper it is assumed that the style of information activities are based on information
models. Three information models are introduced and their features are explained.
On the other hand, a distribution system also has many information activities in its transac-
tion system.Three information models are applied to the type of current distribution systems.
And a feature and a style of activities of each distribution system are discussed.
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